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Attendee Satisfaction

i 143 | 18%

Total Complaints STM's

) Total Ticket Leads Provided an Email
Happy Indifferent ® Sad

Total Surveys by Game

Total Surveys

Completed 1400

750

Total Game
Attendee 500
Surveys

250

Unique Fan

0
Respondents SJS MIN FLA WSH MTL WSH TBL PHI ARl LAK ANA NYI WPG
(W3-2) (W6-2) (L2-4) (W6-4) (W31) (L3-4) (L1-3) (W 5-4) (W3-0) (W2-0) (L1-2) (W2-1) (W4-1)

Top Concessions Ticket Leads by Type
Full-season
Soda/Tea 1,316 Tickets
seerrwine [ ™) Wi
Water 835 ® 11-game
Package
Pretzels/Popcorn/Nuts m @ Individual Game
Ice Cream/Desserts m Tieksle
Sandwiches m
Nachos/Tacos m
Wings/Tenders m

Hot Dogs/Sausages 187

T-Shirts
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Satisfaction by Game

© Happy Indifferent ® Sad

100%
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o M - TS —

sJs MIN FLA WSH MTL WSH TBL PHI ARI LAK ANA NYI WPG
W32 (W62  (L24) (W64  (W3-1) (L34  (L1-3) (W54) (W30) (W20) (L12 (W21  (W41)

Losses Wins Losses Losses

699 997 96% 74%

Average # of Surveys Average Satisfaction

190 181

Average # of Attendee Surveys

Aspect Satisfaction Top Mentions
(Compared to First 12 Games)

Atmosphere Team Service Aspect Mentions Mentions / Game
y X Atmosphere 1,042 80
j}»’ \/_/"\ 96% »\,\QZ ix}. /,";‘ J‘x"/ 90% \(" ‘\k\ﬁ»« [t 94% i":e“\l 5.‘\3“ Team 900 69
- = N 3¥3% = 1% &2
Service 664 51
Friendliness Concessions Promotions
J— P p—— Friendliness 432 33
99% .\5?‘&‘ {/ 88% N (z 96% Concessions 349 27
| *2% ® . ¥5% = W +1% = Promotions 262 20
Fans Speed Seating Fans 246 19
y N Speed 235 18
(L 91% &y 33% O .
N o+ = N s - N s B Seating 138 11
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Average Number of Surveys Per Game by Watch Type

i

19

Attended game Watched on TV Streamed Listened Watched at
bar/restaurant

@® Attended @ Streamed Watched on TV Watched at a bar Listened
40%

10%

0%

SJS MIN FLA WSH MTL WSH TBL PHI ARI LAK ANA NYI WPG

W32 (W62  (L2-4) (W64  (W31)  (L34) (L1-3) (W54)  (W30) (W20) (L12) (W21  (W41)

STM Non-STM STM Non-STM STM Non-STM
838 3,812 | 2,095 6,578 49% 30%
Respondents Surveys Taken Took Multiple Surveys
Age Gender
B Non-STM W STM B Non-STM @ STM
1,000
800 Female
600
Male
400
200 Unknown

0
13-17 18-24 25-29 30-34 35-39 40-44 45-49 50+ Unknown 0 500 1,000 1,500 2,000 2,500
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Top States Top Cities
s [ Sunosraen | aneroees [ Oy | Sustaien | nendees
North Carolina 6,857 2,230 Raleigh 862 662
South Carolina 292 31 Cary 211 190
Virginia 189 40 Apex 158 141
Georgia 90 1 Durham 130 103
Florida 83 16 Charlotte 128 26
New York 69 4 Greensboro 94 49
Ontario, CA 59 6 Clayton 83 68
lllinois 58 0 Wake Forest 78 46
Ohio 51 0 Holly Springs 67 51
Maryland 42 3 Wilmington 65 23

Attendees
From

19 3

Countries

Surveys From

Attendees '

Surveys From Eo

States

Attendees
From

83 60

Counties in NC

Surveys From

Attendees

From || N
1 20 45 70 140 210 1,615

274 151 oy

Citiesin NC

Surveys From
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What Fans Would Invest In Parking / Transportation Choice
L

improve Fan experien [T PNC Arena (Paid) 1,068 49.2%
Things to do around the arena 363 Ereo Offsile 300 13.8%
Food Quality/ Varisly PNC Arena (Pre-paid) 289 13.3%
CHpREEIY Parking Pass 270 12.4%
Improve Wifi 266 Rideshare 111 51%
Seat Quality Other 103 4.7%
Other Paid Off-site 78 3.6%
In-seat ordering m Caniac Coach 21 1.0%
Improve Service NC State Bus 10 0.5%
GoRaleigh Bus 6 0.3%

Why Fan's Haven't Tried Storm Brew

Have Tried
Storm Brew Ly

400
Haven't Tried 300
Storm Brew

200

100
Bought Storm
Brew at PNC

0
Arena Don't Drink Beer Unaware of it Hard to Find Gluten Allergy Too Expensive
Streaming Satisfaction Primary Info Source

@ Hurricanes App @ Twitter @® Hurricanes Website @ Facebook
Instagram Other Websites Email / TV / Radio

92%

® Happy Indifferent ® Sad




